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IN ABSENTIA

Deliberating various imposed standards, Vermibus has 
built a recognizable oeuvre, which culminates with his 
project entitled “In Absentia”. Works from the project 
unveil another introspective layer of Vermibus’ work, 
where macrocosms of consumerism intertwine with 
microcosms of the artist’s subjective journey into the 
depths of the self. 
The project began with the creation of 21 solvent-based 
posters, each of them bearing an individual inspiration 
and significance, hidden in the title. As a crown of the 
series, Vermibus produced an atmospheric video, an 
autonomous work of art, a clear step forward from the 
documentary short films he was creating to date. 
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“In Absentia” video is a brooding visual tale about urban 
life, cleared of every and any distraction, including people, 
alluding to a plethora of issues the citizens face daily, 
from visual pollution to personal loneliness. 

UNTIL SHE IS GONE
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VERMIBUS IN ABSENTIA

Inspired by one of the biggest subway systems in Europe, 
the Parisian Metro, the artist installed all the posters on 
the scene, where the video was shot as well. Asking some 
of the crucial questions about present reality in the post-
truth world, “In Absentia” opened a possibility to observe 
Vermibus’ work in broader context, surpassing the realm 
of public urban art.

HIELO EN MIS PESTAÑAS
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Descending into the 
city’s Subconscious

Observing the city as a living organism and people 
as its vital cells, Vermibus has assigned a new role 
to its subterranean structure – he sees it as the true 
face, the subconsciousness of the city, a place where 
darkest moments come to life. Descending underground, 
the artist symbolically embarks on a self-explorative 
excursion, drawing parallels between the grander city 
life ridden with artificiality, and stratified problematics 
of the human psyche. His subway adventure is marked 
by constant movement, confrontation with demons of 
society embodied in his signature poster installations, 
and most importantly – by the absence of people. It 
appears as if the city has lost its most vibrant aspect, 
allowing us to focus on what is most monstrous in it. 
The nightmares awaken, the truth is exposed and we 
are left to face the dreariness of our daily lives, both 
as social beings and individuals. Still, the journey 
Vermibus takes us on is not without hope, offering a 
tunnel exit bathed in light, brimming with the symbolism 
of revelation and peace. In this process, the artist 
reveals the malicious intent of advertising, a bearer of 
shiny things and utmost hypocrisy.

By completing a complex and extensive creative process 
of creation and installation of his pieces followed by 
the production of the video, Vermibus dares to ask one 
of the most daring questions – what are we hiding? 
Knowing that the answer cannot be easy to attain and 
face, he leaves us no choice and forces us to look either 
around or within ourselves.
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DISSOLVING
EUROPE

Dissolving Europe is the public art work that stormed 
Europe in 2013 from Vermibus. 

Using a dubious interrail ticket, Vermibus set out with a 
set of 90 keys and his pallet of solvents to physically and 
temporally highjack the western world of advertisements 
in the name of fine art.
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Each site is carefully deliberated with its environment, 
from Rolex boutiques, to archaic museums. The system 
looks simple in movement: unlock and roll the advertising 
poster to create a huge blank gleaming white breath of 
fresh air in the urban environment. 

MILAN - ITALY
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The advert then undertakes the process of counter action 
painting using a series of solvents and brushes, it is then 
replaced in another site, another city, another country.

VIENNA - AUSTRIA
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VERMIBUS NOAD PROJECT

NO-AD  
PROJECT

NO-AD was an anti-consumerism project organised by 
the artist Vermibus.

The goal of the project was to reduce the advertisement 
impacts citizens are exposed to, by removing the 
advertising graphic.



Based on the project Buy Nothing Day, founded by the 
artist Ted Dave, where participans abstain from buying 
anything in 24 hours.

Vermibus went a step backwards in the consumption 
process, reducing the advertisement impact by releasing 
the space intended to show it and leaving them empty.

BERLIN 
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The team formed by two photographers and two video 
cameras documented the whole ten-hour intervention, 
where more than 30 posters were removed from one of 
the most consumer areas of Berlin, altough these spaces 
remained free of advertisement for several days due to the 
lack of stock of the advertiser “Wall Decaux”
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